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CLIENT

Eurofund

REAL ESTATE TYPE

Retail

LOCATION

C/ Caldedrilla , 1 – 28054 Madrid

SQUARE FOOTAGE

90,000 m2 GLA

BACKGROUND

The district where the shopping center Islazul  is 

located, Carabanchel , is a benchmark for creative and 

artistic movements, driven by cultural initiatives such 

as the cultural and artistic project Distrito 11, which 

highlights and promotes artistic expression within the 

neighborhood. The district is recognized for its great 

cultural diversity, largely due to its significant 

immigrant population, which represents 23% of the 

area’s residents. This diversity is reflected in a 

dynamic community and a vibrant local culture . 

Understanding this local context has been 

fundamental in shaping the ESG strategy of Islazul . 

CHALLENGE

Despite its strong creative identity, Carabanchel  faces 

structural social challenges, including higher -than -

average unemployment rates, lower income levels, 

and economic vulnerability among certain groups, 

particularly young people and migrant communities.

These conditions can limit access to opportunities, 

cultural participation, and social cohesion. In this 

context, commercial spaces risk functioning purely as 

transactional environments instead of contributing 

positively to the surrounding community.

Addressing this gap represents both a challenge and 

an opportunity — and forms the basis of our ESG 

strategy, which prioritizes the creation of positive 

social value for the local community.

.

SERVICES

Building Management

Driving positive 
impact through art
ISLAZULTURA

Better begins now

ESG ASPECT

Social Impact

“Pared Viva” – A Live Collaborative Mural Experience 
featuring Murfin, 3rd Place Winner of Street Art Cities’ 
2025 ‘Best Mural of the World.’

Social Short Film Festival – A short film competition for 
amateur filmmakers addressing social issues.

Stand -Up Comedy Competition 2025
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SOLUTION

In response to the district’s social and economic 
challenges, and aligned with our ESG commitment to 
generate positive social value, we developed 
Islazultura , a cultural and artistic program designed to 
create positive social impact through initiatives that 
promote inclusion, strengthen social cohesion, and 
contribute to improving the quality of life of the 
surrounding community.

RESULTS

In 2025, Islazultura  delivered four large -scale artistic 
initiatives, alongside several smaller collaborations, 
bringing together literature, cinema, painting and 
comedy in a single space and transforming Islazul  into 
a cultural hub.

More than 170 artists have participated, supported by 
partnerships with universities, cultural associations, 
and non -profit organizations. The program has 
reached over 1 million people through social media, 
while more than 3,000 people have directly 
experienced its activities.

In terms of estimated equivalent of unpaid media 
coverage, Islazultura  has generated €69,241 in 
publicity value.

TANGIBLE BENEFITS AND KEY TAKEAWAYS

Islazultura  has generated tangible social value by 
promoting inclusion and cohesion through accessible 
cultural programming. Through collaboration with 
local artists and community partners, it has 
strengthened the area’s creative ecosystem and 
enhanced community well -being. Defining key 
performance indicators has helped measure impact 
more effectively and provided valuable insights to 
refine programming, deepen engagement and scale 
the initiative in the coming year.

CHART TITLE

STATEMENT

“
“The artistic and community project Islazultura  

has filled the walls of the space with color, 

creativity and citizen participation, promoting 

values of harmony, diversity and integration.”
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Better begins now

ESG ASPECT

Social Impact

Social Media Reach
1,142,415 people
Visitors
506,058 people
Publicity (free distribution)
69,241 €

Main Social Impact KPI’s
Results 2025 

1st Social Short Film Festival 
(March, 2025)
Book Fair for emerging publishers
(May 2025)
Pared Viva: Collaborative Mural
(September 2025)
Stand -Up Comedy Competition. 
(November 2025)

Objetive 2025:
1 M people

Ambition : 
2 M people

Book Fair – Featuring emerging publishers focused on social issues.

1,648,473 people
+65% from objetive
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